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Abstract: The purpose of this study is to examine sport tourism and sustainable development for the host city. In the present
study, in order to study sport tourism and sustainable development for the host city of sporting event, a review of the research
conducted since 2009-2018 on sport tourism was used, the research methodology is a survey type based on the researcher's
experiences and questions and answers from people specializing in event marketing and sports. The researcher has been
looking at detailed statistics on the host of sports enthusiasts' welcome to the sporting events, and the extent to which the sport
event has been sponsored by the event venue, and also expressed different ideas and ideas in order to increase the profitability
of the event. Types of sports tourism users vary from sport to other sports and from event to event. In the field of policymaking for the event, it seems that there is a need for better coordination among sports organizations and organizations related
to the tourism industry.
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1. Introduction
The concept of sport-related tourism has become a popular
tourism product in recent years as a study field. There is a
great deal of variation in the definition of sport tourism and it
is considered one of the problems of researchers [2]. In
response to the question of why sport tourism suddenly
became a prominent problem, one can say that by looking at
history, we realize that people have participated in sportsrelated travel for centuries [6]. However, in the past ten
years, the popularity of these trips has increased. Sport
tourism has become the fastest growing segment of the
tourism industry and is still among the booming. Major
events like (Olympic Games, World Cup Final), or other
sporting events (World Championships in some sports, large
tennis competitions, etc.) [13]. Because of positive impacts
of sport events, an increasing number of communities are
planning to develop sport events or compete fiercely to host
these events [11]. Researchers have not paid much attention
to impacts of type of events where they recur annually with
active residents' participation as competitors [5]. These
events have attracted a lot of attention for a long time and

provided a variety of benefits for the host cities of the event.
In 2016, the global sports tourism sector accounted for
12.12% of international tourism market [18]. It is expected
that tourism and travel will increase by 5% each year by
2020; the forecast for sports tourism is estimated at 10% per
year [14]. Gursoy et al. (2011) assert that mega-events are
part of global sport tourism, and it is not surprising that they
are being pursued by emerging nations that are seeking
heightened visibility and profile within the context of
globalisation [10-11]. According to the World Travel and
Tourism Council (2017) tourism is one of the largest
economic sectors globally, with tourism associated with
sport-related travel presenting major opportunities for mature
as well as emerging destination [18]. Sport and tourism
became major components of the globally developing
entertainment industry, leaving their mark on both the
material and media aspect of mass culture. As
multidimensional social and cultural systems creating a
network of interconnections on a local, regional, and national
plane maintain multilateral relations with almost every aspect
of social, cultural, and economic life, and appear to be a
driving dynamic for their growth. They appear in almost
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every cultural circle in the world, building bridges and
barriers between cultures, influencing national and
international political decisions. Spectacular examples of the
above are World Championship events and Olympic Games,
which become events of cultural, media, economic,
ecological, image, and political importance, especially when
contests between athletes translate into contests between
nations [15].
Cities and regions around the world are currently
struggling to host competitions and attract tourists, and see
their inherent growth and economic development in the
potential that they should follow, areas that can be motivated
The key to understanding the power of sports tourism can be
to make the most of it. Hosted applicants regarding the
potential of sports as a tourist attraction can benefit from
research on sports tourism at the university [24].
There are a plethora of definitions of sport tourism, but
little effort has been made in this regard; The
conceptualization of the region is a typical example of many
of these definitions given by Master in 1999. "All active and
inactive forms of sports activities, which were normally or
organized in a non-commercial or business-related manner,
provide the necessity of traveling away from home and
work". Such a definition, while allowing for a comprehensive
approach to the study of sport tourism, is slightly broader
than the current definitions of sport [3]. Bale (2003) has tried
to classify "sports tourists" (for which sport is the main
purpose of travel) and classify these categories more "hard"
and "soft" participants; however, defects in This is because it
depends on the definition of tourism activity in terms of
sports or sports activities in terms of tourism, and thus
inevitably creates a subordinate [1].
Tourism also includes visiting places outside the normal
environment. Of course, considering the interaction of these
sports and tourism features, we can see the conception of
Weed and Bull (2004) that consider sports tourism "as a
result of the unique interaction of activity, people and place."
Here, the focus is on the "interaction" of activity, individuals,
and place, thus emphasizing the nature of the synergy of the
phenomenon and its movement towards its dependence.
Sports or tourism are the main determinant factors.
Therefore, one can think of a phenomenon that is related to
sport tourism, but this is a broader topic than sports and
tourism; this has caused Sport tourism cannot be recognized
as a type of tourism [25].
Sports have grown over the last few years and demand for
television shows has increased for sporting events, and the
city's attraction for hosting sporting events has grown.
Therefore, distinction should be made between financial
priorities, which are typical in the United States of America
and social benefits that are common in Europe, if this trend is
gradually replaced by the emergence of private associations
and volunteers, Makes the hosting process change [8].
However, sport tourism not only involves participating in
competitions and seeing the event, it also includes outdoor
sports in nature and enjoying the environment and the host
city for the participant. Sports enthusiasts also visit sports or

museum sites; this is not necessarily possible without the
planning and presence of the leader; in advance of work,
while at the same time, assigning an active part in the sport
its necessary. The local institutions' movement seeks to
attract these customers by reinforcing sporting events and, by
increasing its activities to attract the environment for tourists
and create new incidents, earn money [12]. Initially, the host
city will showcase many innovations or through the
introduction of sites of natural beauty and. Event venue
attracts tourists. Each of these activities and resources are
directly involved with business activities. This move will
strengthen the transportation sector, hotels, restaurants, and
other infrastructure of the host city. Demand in other sectors
leads to the creation of work (seasonal or sustainable), as
well as increased costs and, consequently, income in a region
that indirectly leads to improved education and training [23].

2. Methodology
In the present study, in order to study sport tourism and
sustainable development for the host city of sporting event, a
review of the research carried out since 2009-2018 on sport
tourism was used. The research method was a review type
based on the experiences of the researcher and asking
questions People specializing in event marketing and sports.
Considering the fact that the sport tourism category has come
to the fore in the last 10 years and is considered as a new
topic, little research has been done on sport tourism and
sustainable development, the study has been conducted by
reviewing the research done in the time period It seeks to
achieve the outcome of the event and the development of
sporting tourism, as well as how to increase revenue for the
event organizer, and looks at sustainable development in the
event of a sports event [20].
In this research, the researcher investigated the past
research and studies on extramural research and numerous
articles on sport tourism and sustainable development, and
compared them with each other, as well as with questions and
answers from experts in the field of event holding and sports
market specialist sports events and reviews. Different aspects
of the event for the host city and the study of how to attract
tourists at the sporting event have achieved favorable results
for the development of tourism at the sporting event and have
provided favorable strategies for attracting tourists and
building optimal infrastructures for the host city.

3. Findings
The researcher has been looking at detailed statistics on
the host of sports enthusiasts' welcome to the sporting events,
and the extent to which the sport event has been sponsored
by the event venue, and also expressed different ideas and
ideas in order to increase the profitability of the event. Types
of sports tourism users vary from sport to other sports and
from event to event. Types of sports tourism users vary from
sport to other sports and from event to event. General
statistics show that most sports tourists are men between the
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ages of 18 and 34 who are in middle-class economies, a
deeper study of the age group of the participants leads to a
more precise outcome; for example, Cricket and rugby fans
are generally older and have a higher income than fans of
football and basketball. While different sports have different
sports users, but all disciplines have been increasing in recent
years with increasing attractiveness and popularity [9].
Sporting tourism will therefore help local development to
be hosted:
Participants or viewers are the consumers and developers
of the host city of the event. The people who live in the event
are people who provide services to the participants and
spectators, which increases their social and economic
activity, and all of these are positive signs that the effect It
has a positive impact on the quality of life of the host
population [19].
Sport tourism thus helps to improve the quality of life of
the host city:
To create a partnership between the stakeholders of a city
or a region in which, through participation in the sport, its
facilities can be incorporated into local assets and, as
decision-makers in their responsibilities, agree and cooperate in holding and sustainable development strategies
[17].
Sport tourism thus helps visitors to set up local
development strategies:
The fifth iranist conference wants to highlight three
dimensions: the contribution of sport to local development,
quality of life, and collaboration among local decision
makers to achieve the best social and economic outcomes for
the host city of the event. The conference will be organized
in cooperation with the International Association for
Education and Training, which will allow for the
implementation of methodology for conducting international
research, and joint considerations of researchers and
experiences acquired through education [21].
Sports Tourism and sports events Behaviors:
The above conceptual discussion leads to a discussion of
the fields of research and understanding in sport tourism.
Chris Bull's book (along with Chris Bowl) aims to discuss
the effects of three sets of stakeholders, including
participants, policymakers and providers of sports tourism,
which, if these regular stakeholders are together,
Consequently, the focus on stakeholder engagement can be
effective [4].
Weed and Bull (2004) introduced the sport tourism
partnership model, and in this model some key questions
were addressed to sports event tourists [25].
Why do people go to sporting events?
What do people expect from sporting events?
How do sports tourism behaviors relate to the continuation
of the trip?
What is the role of sporting events in the role of travel?
Travel decisions?
The following section tries to examine some of these
questions through the provision of sport tourism participation
model:
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In the Sports Tourism Partnership Model, which Weed and
Bull (2004) suggested, the quotas that sport tourism could
have depends on understanding the identity of individuals,
and found that sport tourism could even be for people who
Their actual participation is important [25].
What sport is known as tourism?
There are many definitions of sport tourism and tourism.
Beliefs are based on the fact that sport tourism creates
incentives for people who travel, attend or watch sports, go to
a sports attraction or take part in a sporting event [22].
The key sectors in the industry are:
Great Events: Olympic Games
Signature Events: Six Nations Rugby
Competitions: running, cycling, triathlon, adventure
competitions, dramatic games such as medical games
Spectator: attending sports events

4. Conclusion
Sport tourism is a growing industry, which, as an
influential factor in economic and social reconstruction and
sustainable development, promotes the development of the
host city and the rapid development of urban and rural areas
in developing countries. Tourism is a major component of
sport. Tourism has attracted a lot of attention in many
countries and has recently attracted a huge share of the
"domestic market". Efforts to develop and promote sports
facilities and services in the host city, and efforts to increase
security, amusement, transportation, health and nutrition, and
the improvement and development of the quality and quantity
of residential centers, including hotels, metro for the use of
tourists As well as the optimal use of tourist attractions in
sport events in order to increase the number of visitors and
tourists and to improve the quality of facilities and increase
their number at the regional and international levels to meet
the needs of sports tourists, the program Design and
implement various programs and co-operative events at
provincial, national and international levels Nations with
proper timing and location to attract more sports tourists,
conduct marketing activities for informing and attracting
sports tourists to the host city of sports events, as well as
designing and developing an information management
system for the development of sport tourism in recreational
areas Increased. If this trend is to be gradually replaced by
the emergence of private associations and volunteers, it will
change the hosting process, in such a situation, facilities will
be cheaper to build and also after the event. Can be used by
local residents.
It seems that in the field of policy making, the need for
better coordination among sports organizations and
organizations related to the tourism industry is needed and
further research is needed at the research level, in particular
Research on knowledge bases in both sport and tourism has
been studied.
In any case, the importance of tourism cannot be ignored
in the present world. Many consider the importance of
tourism as creating incomes and job opportunities, while the
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importance and majity of tourism is not limited to economic
benefits. In the case of planned planning and development,
tourism is able to improve the indicator Social justice, living
standards, general welfare, regional balance and balance.
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